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trade potentlal down under

+ AUSTRALIAisemergingas
" animportant market for Indi-
an textiles and handicrafts. To
i capitalise on this untapped bi-
" lateral trade potential, as many
as 60 Indian businesses show-
cased some of the finest wares
at the three-day Australian In-
* ternational Sourcing Fair held
* from November 22-24 at the
- Sydney Convention and Exhi-
! bition Centre here.

“Brand India’s aim is toin-
* troduce or re-acquaint the Aus-
© tralian textile, fashion and de-
" signindustry to what India has
to offer in terms of creativity,
quality, variety, flexibility and
timeliness,” said Siddhartha
. Rajagopal, executive director,
. The Cotton Textiles Export

: Promotion Council of India

(TEXPROCIL).

India's textile and clothing
export salesin 2010-11 were
. worth$25 billion and are pro-

- jected to reach $32 billion in
i 2011-12.“While China domi-
. hates 90 per cent of the Aus-
. tralian market, India is second
at merely four per cent followed
. by New Zealand at three per
: cent. Inthe first half of 2011, our
exports have touched $350 mil-
lion and because of these fairs
there has been a significant
growth. We expect to touch
$500 million by 2012,” Ra-
. jagopal told Business Standard.
‘ Indiais the largest producer
" of organic cotton and jute, sec-
* ondlargest producer of raw cot-
ton and silk. Australianbuyers
. arelooking at Indiaasareliable
¢ source market. “Our strengths
lie in the quality and diversity of
fabrics, weaves, colours, range
. ofembroidery interspersed with
' beads and sequins. Indianinno-
. vationis following a global ap-
- proachto product styling, fin-
ishing, redefining quality, visu-
*almerchandising and interna-
. tional collaborations,” Rajagopal

i added.

The event is seen as a cata-

lyst for raising the profile of In-
¢ dian merchandise to Aus-
tralian buyers. “Itis my first
i timein Australia and we have
got an order for half a million

Partner at Gomathy international, C M N Muruganandan, at
his stall at the Australian International Sourcing Fair in Sydney

t-shirts a year,” said Subash V
Momaya, therchandising man-
ager, Eastman Exports, a divi-
sion of Eastman Exports Glob-
al Clothing Pvt Ltd).

Major departmental stores
like KMART, Myer and Target
are already sourcing from In-
dia. CMN Muruganandan,
partner at Tirupur, Tamil
Nadu-based Gomathy Inter-
national that exports knitted
garments, has been partici-
pating in sourcing fairs in Aus-
tralia for the past three years
estimates a 20 per cent growth
this year in his company’s sales
toMyer alone.

“The sourcing fair has been
significant in providing op-
portunities in the Australian
market, This time we have got
orders from aleading sports-
wear company for three styles
of cotton knit t-shirts for men,
women and boys. Their team
will visit our factories for an
audit clearance in January
2012 and the first shipment of
10,000 units per style should
be onits way by April-May. A
company from Victoria has
placed an order for 3,000 units
of Rugby style t-shirts and an-
other company has ordered
2000 units of basic t-shirts,
which they will get printed in
Australia,” Muruganandan

told Business Standard.

On show were India’s finest
woven and knitted apparel, fab-
rics, home textiles, accessories,
coir, jute, leather and handicraft
products. “Export of Indian
handicrafts to Australia has
been only 1.31 per cent of India's
total exports of handicrafts.
Since Australiaimports handi-
crafts from various other
sources, Export Promotion
Council for Hand-
icrafts (EPCH)
will now aggres-
sively market by
participating in
various trade
showslike thisto
boost exports,”
said EPCH Exec-
utive Director
Rakesh Kumar,
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Australia is a small but(

high-end market where buy-
ers are willing to pay for qual-

ity. “I have had Australians .

come to nty village to see arti-
sans weaving and embroider-
ing stoles and shawls, They val-
ue art and don’t negotiate for
price,” said Vankar Vishram
Valji, an award winning hand-
icraftsman from Bhujodi vil-
lage in Bhuj-Kutch, Gujarat.
India is also attractive for
sourcing as it has the capabil-
ity of providing flexible vol-

ile & handicraft, the untapped

" umes. “In China, the quantities
are too big for a small entre-
preneur like me, Indian ex-

. hibits are more creative and

give you the option of better
quantities to order, making it
easier for small and medium
entrepreneurs to enter the
market,” said Donna Keagan,
who has retail and wholesale
ladies garment business based
in Nelson Bay (New South
Wales). She has placed an or-
der of 35 styles of printed cot-
tondresses from Aryavart, a
govermment recognised export
house, based in Sitapur, Jaipur.
The fair also gives Aus-
tralian designers an opportu-
nity to put their product toma-
jorretailers. Australian buyers
are looking ata wide array of
jute bags and Khadi products.
The Khadi Village Indus-
tries Commission (KVIC) has
subsidised stall fee and airfare,
providing an opportunity for
micrg, small and medium en-
trepreneurs to study and do
business in foreign markets. M
Anbalagan of KMA Exports
from Kongarapatti in Tamil
Nadu has had enquiries from
about 50 buyers for his natural
indigo fabric and hair dyes
made from plant
extracts and heis
hoping that at
least some of the
enquiries would
translate into
business deals.
Similarly, there
has been ample

" 'Y interestindenim

) and cotton pants
manufactured by H A Appar-
els from Ahmedabad. !
. TEXPROCIL, which has or-
gamsed Brand India’ showsin

"Australia for the past two years,

is joined by other apex bodies
including India Trade Promo-
tion Organisation, EPCH, Ap-
parel Export Promotion Coun-
¢il, Handloom Export Promo-
tion Council, National Jute
Board, Coir Board and Khadi
Village Industries Commission
to forge new business relation-
ships and build on existing ones.



