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Textile Exports to Newer Markets
Gaining Momentum in Last 2 Yrs

SRUTHI RADHAKRISHNAN
CHENNAI

For years, the Indian textile
industry hasearneditsbread
andbutter through exportsto
the US and Europe. Now, es-
pecially after the 2008 reces-
sion and the prevailing eco-
nomic gloom in the EU
markets, theindustryiswary
of betting high on western
markets. Asaresult, aslewof
newer markets are being ex-
plored, with increasing suc-
cess.

Consider the following. In
2008-09, more than 60% of cot-
ton textile exports (yarn, fab-
rics and made-ups) has been
to the Europe and US. In two
years, this has come down be-
low 45%, according to data
from Global Trade Informa-
tion Services, Geneva. The
rest of the world --as the non-
US, European markets are

termed - is made up of a slew
of emerging markets such as
Bangladesh, China, Sri Lan-
ka and South Korea, among
others. Exports to the newer
markets have consistently
risen through these years,

In 2010-11, Europe and US

accounted for about $3,000
million of India’s textile ex-
ports, exactly the same as in
2008-09. The rest of the world
clocked $3,782million, ajump
from $2,026 million two years
ago. “Intra-Asian trade is set
to rise, with consumption

growing at faster rates in
these countries. Indja’s con-
sumption is growing at 7%,"
said Siddharth Rajagopal,
ED, Texprocil, an export pro-
motion body.

Numbers for another cate-
gory of exports - knitted ap-
parel and clothing accesso-
ries~tellasimilartale.Inthis
segment, exports to the Eu-
rope markets have fallen to
about $2,153 million in two
years, out of India’s total ex-
ports of $4,775 million in this
category. The US market has
managed to hold on to its
numbers. But, it's again a
number of smaller markets
such as UAE (from $368 mil-
lion to $511 million in two
years), Australia ($15 million
to $32 million) and even Dji-
bouti (from zero to $13 mil-
lion) that have fuelled Indian
apparel exports during the
recession years. :



